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LGBT audiences have higher
incomes and greater educational
attainment than the population
at large. They dine out more, are
brand-loyal, and are influential
retail trendsetters
- Same-sex households shop
mare than the average US
household in impartant retail
channels, including electranics,
pet stores, online retailers, health
food, and warehouse club stores.
- Gay men and leshians travel
more than their mainstream
counterparts, both domestically
and internationally
+In 2013, nearly two-thirds of
gay and bisexual men and leshian
and hisexual women purchased
tickets for
performing-arts events
- San Antonio has the largest
percentage of gay and leshian
families with children.

- Thirty-four percent of same-sex
couples in SA are raising children
under 18.

- LGBT consumers are heavily
influenced by targeted
advertising and community
support and outreach.

- LGBT individuals are mabile and
technology leaders

- Nearly half of all gay and
bisexual men and leshian and
hisexual women contribute to

a charity or nonprofit at least
annually

- Single 39.5%

- Dating 14.25%

- Partnered 36%

- Married 8%

 Master’s/JD 21%

- College graduate 29%

- Some college 27%

+ 76% of LGBT individuals
have annual household incomes
above the national average of
$40,000

30 % of LGBT

individuals have an annual
income above $100,000

9102 ININdS

SPRING 2016
SAN ANTONIO'S LGBTQ MAGAZINE

&'gm
HAPPY TRAILS §
Kings Anchow ! p * LGBT Retreals.Armadﬂlo
Waynie D. Beers’& _ L S 3 Ze:#;opt:am:ers&
. Michaél Bobo Are ’ ‘ gl

ReadytoRule, ‘ "DEEP IN VOGUE

£ ~
Strike a Posgwith the
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|-
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Data Sources: Williams Institute, 2013 San Antonio Pride Center Report, The Urban Institute, GlenGariff Group 2013 GLBT Texas Issues
Survey, U.S. Census Bureau, Washington D.C. Urban Institute, CMI 7th LGBT Community Survey
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AT AGL

Out In SA is the only lifestyle magazine in San Antonio
designed for LGBT and Allies, consumers who are enjoying
a new era of acceptance, social mohility and economic
growth. Our core reader is 22-860 years old, professional or
pursuing higher education, partnered up or actively looking,
busy building a full life of friendship, (alternative] family and
sacial engagement. OQut in SA readers are sacially active and
engaged in their communities.

Through advertising, netwarking mixers, social media,
grassroots and events, we help create a buzz around your
business. All campaigns include a comhbination of print,
digital and social to maximize your reach and relevance. Itis
our goal to provide unparalleled service, inspire creativity and
become a true business partner.

OUT IN SA MAGAZINE

- 20,000 full-color, full-bleed glossy magazines distributed
late December, March, June and September

- 250-plus locations in Bexar County

+ Full community business and resource directary

- 2017 Publish Dates - February, May, August, November

DIGITAL FOOTPRINT
OUTINSA.COM

+ Weekly posts and commentary on web and mabile sites

» Customized events listings « LGBTQ Directory listings

- All ads on OutinSA.com rotate throughout the site, giving you
ongoing exposure between publication dates.

LGBTQA Online Directary (listing included with ad)

AUDIENCE EXTENSION DIGITAL
CAMPAIGNS:

We will keep your message going strong all year with a

strategic digital campaign that reaches your demaographic

based on demographic, geographic, or content targeting on a

network of websites. Ads are served to an audience based on

who YOU want to target. Below are a few examples of how we

can strategically target your consumer...

LGBTQA audience - Military - Age - Gender - Buying habits

Geography and more...

+ All 4x campaigns will include the targeted digital campaign,
in addition to your digital campaign on OutinSA.com

SOCIAL MEDIA

© @0utinSA @ OutinSA
@ OutinSAmagazine @ #0utinSA #safamous

EMAIL

+ Manthly Out In SA e-newsletters combine print and digital
content with promotions and digital advertising.

W

ATTORNEY MARIA SALAZAR / DRAG STAR LATRICE ROYALE / CHEF HEATHER NANEZ

o

SAN ANTONIO'S LGBTQ MAGAZINE
FALL 2016

AYLA HARTUNG PLAYS
DRESS-UP WITH SA'S
HOTTEST DESIGNERS

GETTING
BUZZED
AT

OUTIN SAEVENTS

» Out In the City Monthly Mixers

Mix and mingle with the Out In SA crowd — from contributors
and advertisers to readers and community partners.

+ United We Brunch

Out In SA and the San Antonio Current team up for an event
combining brunch fare, mimosas and craft brews from SA’s

top eateries.

THE OUT IN SA PROMO TEAM

- Grassroots promotion - Onsite event support
+ Social media promotion : Create and load photo galleries

CREATIVE SERVICES

+ Logo creation + Event programs : Postcards « Posters
» Banners and signage

2016 - 2017 // MARKETING KIT | 3
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Your Body with SculpSure”

ARTS + CULTURE

Hollywood’s Body
Sculpting Choice.

- Check out Lance Bass’ ScquSure
pics on Instagram

- Kyle Richards, star of Housewives
of Beverly Hills, tells all in People

Destroys 24% of unwante
fat in just 1 comfortable 25
minute treatment

No pain, No surgery,
No downtime . -

JULIAN P, LEDEZMA
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sculptaway.c
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SECTIONS AT AGLANCE
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MUSIC + NIGHTLIFE

Private Parties | Happy/Hour /lReservations Welcome
516 Brooklyn Ave | 210.444.0707 \www.thebrooklynitesa.com
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STYLE

Cover image by Amanda Armistead | Kingwood, TX.

100+ Regional and National Artists
offering ceramics, drawings, fiber art, art clothing,
glass, furniture, jewelry, paintings, photograhy,
sculpture, and other media!

OFFICIAL SPONSORS: YOUNG ARTISTS GARDEN:

=
Live Music
Los Texmanics, Bekah Kelso & The Fellas,
‘West Kings Highway, Mitch Webb & The Swindles, PREMIER
Deer Vibes, Sisters Morales, Seth Walker, and more! Janet & Bruce Flohr | Linbeck
NORTH PARK Macy’s | Therese McDevit
Young Artists Garden uncown The Arch & Stella Rowan Foundation

Hands-on activities for kids and teens!

Fiesta Food
La Gloria, Kona Grill, Roasted kernels, and more!
ADMISSION: Adults $SI0 | 2-day pass: SI6
Student with valid ID: $8

Children 5-12: $5, under 5: FREE! n(,Sl]“THW[sT sc"unl”‘ln]’

Advance tickets available online at
swschool.org/fiestaartsfair or the Fiesta Store. All Downtown | 300 Augusta at Navarro | San Antonio, TX
24 ARTS + CULTURE // SPRING 2016 proceeds benefit the School's art education programs. 210.224.1848 | www.swschool.org
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SECTIONS AT AGLANCE

OUT AT SEA
Gay & Leshian Cruises Pull Out All the Stops

KELSEY VALADEZ
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WHERE SAN ANTONIO GOES TO GROW

Culinaria’s Farm is coming to life, Fall 2016. The Farm is a strategic extension of

Culinaria in the form

professionals, farmers, volunteers, sponsors and a very passionate staff. The Farm
will become the perfect place to learn where your food comes from, while chefs

play a starring role in showing you how to create the best flavors from the food you

can grow at home.

HEALTH IS DEPENDENT ON OUR
ENVIRONMENT, MIND, BODY, AND SOUL.

b3

CULINARIA

A

£

d

TECHNOLOGY
TO TABLE

d is the h
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BRANCHING OUT
Chef Heather Nafiez Heads Up New Bohanan'’s
Venture Peggy’s on the Green

RON BECHTOL
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WHERE TO FIND US

Pick-up locations include:

18/8 Salon

1800 Broadway
Apts

2015 Place

414 Bar

5 POints Local
Adam & Eve

Adult Mega Plex
Alamo Business
Council

Alamo City Harley
Davidson

Alamo Draft House
Alamo Eat Street
All American Barber
Shop

Aloft Hotel

Anne Marie’s
Carriage House
anniegogglyn

Art Institute of San
Antonio

ArtPace

ATET Bus Stop
Aveda Institute
Azuca

B & D Icehouse
Bahio’ Dance Club
Bakery Larraine
Bakery Larraine
Barbaro

Barnes & Noble
Festival

Becker Animal
Haospital & Pet
Resort

Bedoy’s Bakery
Big Brass Bamboo
Big Hops Growler
[Austin St]

Biga an the Banks
Bihl Haus Arts
Bike City

Bike World

Bite Restaurant
Bjorns

Bliss

Blue Box

Blue Star Art Gallery
Blue Star Brewing

BMW of San
Antanio

Baolners

Bombay Bicycle
Club

Bond 007

Botika

Bravi Home and
Remodeling

Brigid

Brindles

Briscoe

Brook Haollow
Library

Brooklynite
Cadillac Lofts
Cake Art

Can Plant Entrance
Candlight Coffee
House

Capparelli's
Restaurant
Central Library
Charlott’'s Antiques
& Clocks
Children’s Shelter
Chipotle Mexican
Grill

Chisholm Hall
Cindie’s
Cinnabar Art &
Custom Jewelry
City Base Cinema
Clean Plate

Closet Conniseur
Copa
Coppenhagan
COSA - Metro
Health

Counseling
Connections of San
Antanio
Cowabunga

CPS

Culinaria

Deco Pizzeria
Demo’s Greek Food
Demo’s Greek Food
Diesel Barhershop

DoubleTree by
Hilton Hotel San
Antonio Downtown
Eilan Hotel Resort
and Spa

El Tropicano
Riverwalk Hotel
energy x

Espana Bar de
Tapas

Esperanza Center
Essence/Pegasus
Club

Eva’'s Escape
Evergreen Garden
Everlasting
Elopements
Fairview Coffee
FatBoy Burgers
Feast

Fifth Ave.
Apartments

Finck Cigar Co.
Five Paints Local
Forbrich and
Associates

Fox & Hound
Francis Bogside
Frank Hot Dogs
Freebirds World
Burrito

Freetail Brewing Co.
Friendly Spat (VIP)
Fruteria

Fujiya

Gay Pride Boxes
Gayribbean Cruises
George'’s Keep

GLI Distributing
Go Baby Go

Godai Sushi

Gold’s Gym

Good Sports
Granary

Green Dog Kennels
Green Vegetarian
GS 1221
Guadalupe Cultural
Arts Center
Guillerma’s Deli
Guitar Center
Halcyon San
Antonio

Half Price Books
Hearthstone Bakery
Heeling Sale
Barefoot Massage
Herwick’s

Hills & Dales
Hookah Harum
Hotel Emma

Hotel Emma,

Kimpton at the
Pearl

Hotel Havana
Hotel Valencia
Hustler Hollywood
ICON Entertainment
Institute for
Women'’s Health
James Lawnmaower
John T. Floore
Country Store
Joseph E Coffee
Juice Central
Kathleen Sommers
Keller williams
Legacy

La Gloria

La Mansion
LaTuna

Landa Library
Larder @ Hotel
Emma

Laugh Out Loud
Comedy Club
Liberty Bar

Local Coffee - all
locations

Luce

Lucy’s Doggy Day
Care and Spa
Luther’s Café

Lux Salon
Magnalia Pancake
Haus

Main St Pizza
Majestic Box Office
Male Medical

MBS Fitness
McNay Art Museum
Mosaic

MPB Photobooth
NAO

New Heights Dental
Nichals Law Firm
North Park Subaru
Nartheast Bingo
Nurse Practitioner
Associates

Oak & Salt

Official San Antonio
Visitor Information
Center

Olmos Park n Wash
Olmos Perk Coffee
Bar

On Main Off Main
One Lucky Duck
Our Lady of the
Lake University
Paesanaos
Paesanos Quarry
Palo Alto Library

AT YOUR BUSINESS: DISTRIBUTION@GUTINSA.COM

Panera Bread
paramour

Pat O'Brian

PC Outlet

Pearl Office/
Farmers Market
Pegasus Club
Pharm Table
Piatti

Pig Ligours
Pinot’s Palette
Piranha Killer
Press Coffee
Pride Center
Quarry Nails
Ramos & Del Cueto
Ranger Creek
Remix Hair Studio
Republic National
Distributors
Revamp
Revaolucion Coffee
River City Credit
Union

Rolling Oaks
Country Club
Rosa Marie
Gonzalez Law Office
Rosario’s
Rosario’s North
Rosella Coffee Co.
Ruth’s Chris

SA Country Saloon
SA Museum of Art
SA Zoo

San Angel Folk Art
San Antonio Aids
Foundation

San Antonio Central
Library

San Antonio
College-Loftin
Student Center
san antanio
grooming academy
San Antonio
Marriott Rivercenter
San Antonio
Marriott Riverwalk
San Pedro Library
Sculpt Away
Shenanygans
Silver Dallar Club
Sip Coffee
Southwest School
of Art

Spanky’s Club
House

Sparky’s Pub
Spec’s Liguars
Specs

Sprouts

Sprouts Farmers
Market

St. Phillip’s College
Starfish

Stay Golden Sacial
Club

Stella Public House
Suburban Spaces
TBA

TEX AGM Library
Thai Spice

The Block

The Bonham
Exchange

The Can Plant

The Children’s
Shelter

The Lion & Rose
Pub

The Luxury

The Mix

The Playhouse
The Saint Club
The Ticket

The Twig Book Shop
The Whitley Law
Firm, P.C.

Tohin Center for the
Performing Arts
Tobin Lofts

Tong's Thai

Tost Bistro

Total Wine

Toxic Salon

Tre Enoteca
Trinity University
TwelveTwentyOne
Lofts

Twig Bookstare
Twin Liguars

Twin Sisters

Two Bros. BBQ
Market

Tycoon Flats

Urth Juice

UTHSC

UTSA Monterrey
UTSA U Center/N
Food Court

W D Deli

Whitley Law Firm
Whole Foods
Market

WOAI TV Station
Wonderlust Iron
Woadlawn Theater
YeYa's Antiques and
Oddities

Zedrick’s
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